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KEYS TO SUCCESS

» Compelling sweepstakes offer that encouraged travelers
to envision their family enjoying an Omaha vacation

» Effective iBrochure design using high-quality branding
assets supplied by the CVB

» iBrochure cross-promotion on the CVB's website

“We are very happy with the success of this campaign and
have renewed it for 2010. We now have thousands more
of the kind of opt-in contacts likely to visit Omaha again
and again. The conversion study revealed that more than
a third had already converted into visitors, which was a

great way to show ROI.”

DEBORAH WARD, Director of Marketing
Omaha Convention & Visitors Bureau

www.maddenmedia.com | 800-444-8768

OBJECTIVES

Omaha CVB needed to augment its database with short-haul/drive-
market leads, with the ultimate goal of converting visitors through
ongoing communications about events and special offers.

The CVB is a frequent advertiser in O, The Oprah Magazine “Your

Best Journey” travel sections, which include cross-promotion on
VacationFun.com. Having received thousands of high-quality leads
from these buys, Omaha had already experienced the benefits of
exposure on this popular and trusted site. For this campaign, the
CVB wanted to generate email address leads and develop a message
dedicated 100 percent to Omaha.

SOLUTION

Omaha launched a four-month VacationFun Lead Generator
campaign in mid-May to drive inquiries and visitation throughout

the city’s spring/summer high season. All campaign components
steered those interested in an Omaha getaway to interact with the
customized iBrochure and to enter the campaign sweepstakes for an
Omaha family adventure including a hotel stay and passes to five top
attractions:

» 90,000 exclusive emails sent to Omaha’s best prospects
in surrounding states

» Geotargeted SEM

» Thousands more impressions and leads from VacationFun.com
users who clicked the featured destination banner on the home
page or self-navigated to Omaha’s content based on their interests

» Omaha CVB also posted the campaign iBrochure to its home page
to capture inquiries and opt-ins from VisitOmaha.com users

RESULTS

CONVERSIONS & SPENDING

A Temple University conversion study conducted 2 months after
program ended revealed that 34% of the leads visited Omaha as
a result of the campaign. Their spending generated significant
economic impact for the city:

» 1,000+ converted travel parties, average spending $339-$444 each
> 72% said they were likely to visit again

» 78% of those who have not yet converted are likely to visit in
the next 1-3 years

ENGAGEMENT METRICS
» 9,843 iBrochure views

» 5,214 Click throughs

» 40% CTR From iBrochure
» 3,309 Postal Leads

» 2,446 Email Leads

TOTAL CAMPAIGN ROI
TRAFFIC + LEADS + DIRECT SPENDING

» $25 returned on every $1 invested.
(using minimum estimates)

» With 78% likely to visit in the
near future, further spending will

increase ROI.
/ PROVEN )
Innovative Travel Marketing

PRINT - ONLINE - ANALYTICS
4/8/10




