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connecting people to places

TRAVEL OBJECTIVE

s ECT I o N S As a family-friendly vacation spot, the CVB in Warren County, Ohio
set out to select the right print media channel to reach families
AS SEEN IN who travel, specifically females, coveted for their influence in

vacation decision making. Without a large advertising budget, it
was key to find a vehicle with strong national brand presence but
the flexibility and cost effectiveness of regional distribution. This
buy would need to reach targeted prospects and return leads to

whom the CVB could continue its marketing effort.

SOLUTION

Continuous frequent presence in the “Your Best Journey” regional
travel sections of 0, The Oprah Magazine. The magazine’s core
audience of affluent women, who love to travel and frequently
bring their families along, was an ideal fit for the CVB. Aside

from earning added credibility through association with a trusted
international media influence like Oprah, Warren County also found

significant value in the integrated multi-media approach included

with each placement:

» 4-MONTH PRESENCE ON VACATIONFUN.COM, a top-5% U.S.
travel website, including an individual listing and hyperlink, gives
Warren County lasting exposure after its print ad runs

> 1 EMAIL BLAST AND LISTING IN THE EZINE reaching 50,000
targeted travelers solidifies Warren County’s branding message

» LEAD GENERATION WITH WEEKLY DELIVERY provides the CVB

“We have been partnering with with the ability to connect with those most interested in visiting
Madden Media on O, The Oprah the area in a timely manner and repeatedly market to them
Magazine for five years and it has
provided us with results we could RESULTS

not achieve through other print o L :
_ o ; i Now in its fifth year of advertising in O, The Oprah Magazine,
media buys. Our participation in 0 gives us increased Warren County CVB has gained nearly 59,000 leads from its 16

credibility and exposure on a regional level. Year placements, in addition to the unbeatable branding only O offers.

after year, we continue to receive thousands of highly More than 20,000 inquiries have come in 2009 alone, a number that
qualified leads between our ads in the magazine and outperforms any other of the CVB’s print media buys. 2010 looks
our added value presence on VacationFun.com. to provide the same level of outcome for Warren County, as O, The

Oprah Magazine celebrates its tenth anniversary.
We are so pleased with what our campaigns continue

to return to us and | would recommend using O for
print media buys for other CVBs looking to generate
new leads of potential visitors to their destination.”

SALLY DERRICK, Marketing Director
Warren County CVB
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