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Arizona Insert-Led Integrated Media Campaigns

Deliver Multiple Messages via Multiple Mediums

Your Ad in the Arizona Getaway Guide
(Inserted into Sunday newspapers)

2008 Arizona Fall
October 12, 2008—825,000 copies

8 Key Feeder Markets*

ADVO San Francisco, Chicago Tribune,

Dallas Morning News, Denver Post,

Detroit News & Free Press, LA Newspaper Group,
Orange County Register, Suburban Chicago Newspapers

2008 Arizona Canadian Fall
November 9, 2008—462,000 copies

3 Key Feeder Markets*
Calgary Herald, Toronto Star, Vancouver Sun

2009 Arizona Spring
January 11, 2009—875,000 copies

11 Key Feeder Markets*

Detroit News & Free Press, Chicago Tribune,

Suburban Chicago Newspapers, Minneapolis Star Tribune,
New York Newsday, San Diego Union-Tribune,

Seattle Times, Denver Post, Albuquerque Journal Tribune,
Las Vegas Review Journal, Dallas Morning News

2009 Arizona In-State
May 20, 2009—500,000 copies

Key In-State Markets*
ADVO Direct Mail Phoenix, ADVO Direct Mail Tucson

*Markets are subject to change

Compare and Save

If you were to buy the insert’s equivalent sized full-color
ad in the Sunday edition of these newspapers, you'd pay
considerably more.

Reduce your CPM on your rate now with our
2008/2009 Arizona programs:

2008 Arizona Fall Insert: Save $51.03 CPM

2008 Arizona Canadian Fall Insert: Save $23.96 CPM
2009 Arizona Spring Insert: Save $35.40 CPM

2009 Arizona In-State Insert: Save $41.00 CPM
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Distribution to National AAA Offices

The printed Getaway Guide promoting your targeted travel
message is distributed through 950 high-traffic AAA offices
nationwide. Our Canadian insert is also promoted in 130
offices in Canada.
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Email Blast
(Sent 2 days after Getaway Guide delivers)

2008 Arizona Fall: October 14, to a minimum of 50,000
targeted email addresses

2008 Arizona Canadian Fall: November 11, to a minimum
of 50,000 targeted email addresses

2009 Arizona Spring: January 13, 2009, to a minimum of
50,000 targeted email addresses

2009 Arizona In-State: May 26, 2009, to a minimum of
50,000 targeted email addresses

Email blasts are sent to opt-in subscribers of
VacationFun.com worldwide in your targeted feeder
markets. This message will encourage recipients to enter
to win a getaway to Arizona and will send them to Arizona
advertiser listings on VacationFun.com to order more
information from you and other advertisers.



ALLISON CESSNA

Phone: 520-275-6070 www.maddenmedia.com
Toll Free: 877-568-4681 acessna@maddenmedia.com
Fax: 520-297-7168
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eZine
(Sent 2 months after Getaway Guide delivers)

2008 Arizona Fall: Sent mid-December to a minimum of
25,000 targeted email addresses

2008 Arizona Canadian Fall: Sent mid-January to a
minimum of 25,000 targeted email addresses

2009 Arizona Spring: Sent mid-March to a minimum of
25,000 targeted email addresses

2009 Arizona In-State: Sent end-of-July to a minimum of
25,000 targeted email addresses

The eZine is emailed to opt-in subscribers of
VacationFun.com who have previously indicated an
interest in traveling to Arizona or reside in Arizona’s
primary feeder markets. This message allows advertisers
to offer timely promotions and special offers to the
recipients of the email.
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VacationFun.com Listing
(Includes branding and lead generation for 120 days)

2008 Arizona Fall
(October 2008 - February 2009)

2008 Arizona Canadian Fall
(November 2008 — March 2009)

2009 Arizona Spring
(January 2009 — May 2009)

2009 Arizona In-State
(May 2009 - September 2009)

VacationFun.com is consistently ranked in the top
10% of all travel sites in the U.S. by Hitwise, and
ranks in the top 5% during peak travel periods.
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Leads Delivered Weekly

(Allows you to continue your marketing effort)
+ Generated for 120 days.

+ Useful reporting of number of leads, website
click-throughs, etc.

+ Lead filtering system allows you to filter geographically
and demographically for specific follow-up messages.

« Electronic lead fulfillment available for minimal fee
with electronic iBrochure.

iBrochures

The iBrochure is an invaluable tool for Arizona advertisers
who wish to save time and money over traditional print
fulfillment.

iBrochures maximize interactive publishing capabilities
and can include video, interactive maps, and multiple
hyperlinks. Clients who opt for this low-cost fulfillment
tool are able to fulfill 65% to 75% of their leads
instantaneously.

Rates and programs subject to change. For the most current information visit www.maddenmedia.com/advertising.




2008 Arizona Fall

Dates and Deadlines - Printed Insert
LY=o D <IN October 12, 2008

Space Reservation Deadline August 1, 2008

Materials Deadline........c.covvueviinininicinininieicinneicce et August 8, 2008
Total Newspaper Circulation.........co.eoveveieierieieieieeceeeieee e 825,000*
TOtAl REAACYS...ceiieeieeeeiee ettt ettt et e e e et e e e sateesenaeesenees 2,400,750**

Dates and Deadlines - Online Components

VacationFun.com Email Blast Date.........ccocooeveeeiiieeiiiecieeeeeeeenee. October 14, 2008

eZine Materials Deadline .........coocuevieueiiiiiiieeeieeeeeee e October 27, 2008

€710 Blast Date....cioouiieieiiieeeeie ettt December 16, 2008

Total Email Circulation....cc.ueiiceiiieiiicccieee ettt 50,000
Markets*

ADVO San Francisco, Chicago Tribune, Dallas Morning News, Denver Post,
Detroit News & Free Press, LA Newspaper Group, Orange County Register,
Suburban Chicago Newspapers

*Subject to change. Also distributed to AAA offices. **Based on 2.91 readers per copy; estimate by Newspaper Advertising Bureau.

Package Options

Ad Size Gross Net
Full Page $32,863 $27,933
Half Page $18,074 $15,363
Quarter Page $11,501 $9,776
Eighth Page $8,216 $6,984
Brochure Ad $3,613 $3,071

'Rates include all typesetting/formatting of ads. Madden Media reserves the right to charge advertisers an additional fee for last
minute copy and/or 4-color changes. Rates are quoted gross and are commissionable to recognized agencies only. No cash discounts
allowed. Space is limited and sold on a first-come basis. Late fees and/or materials handling fees may apply to improperly submitted
materials or materials submitted after required deadlines. Reader response inquiries are provided digitally. Eighth page and larger
packages include a brochure ad. All advertisers will receive free computer analyses of their responses by market.

Contact Allison Cessna for TEAM rates, available to TEAM-approved DMOs




ALLISON CESSNA

Phone: 520-275-6070 www.maddenmedia.com
Toll Free: 877-568-4681 acessna@maddenmedia.com
Fax: 520-297-7168

2008 Arizona Canadian Fall

Dates and Deadlines - Printed Insert

INSEIt DALl ottt November 9, 2008
Space Reservation Deadline ........c.ccveeererirenininicineinecnccnccncee August 29, 2008
Materials Deadline........c.cccerueiiieniriinieienieereeieee e September 5, 2008
Total Newspaper Circulation.........cceeererererienierieee e 462,000*

TOtAl REAAEYS...ceiieeeieeeeiee ettt ettt e e e e et e e e st e e senneesenees 1,339,800**

Dates and Deadlines - Online Components

VacationFun.com Email Blast Date.........ccoceevvveiiiecieciiiceeeneenee. November 11, 2008

eZine Materials Deadline ..........cooouvvivvuiiiiveeieieieeceeeeeeeeeee e November 24, 2008

€710 BlasSt Datl...ueieueiiieeeie ettt e e January 13, 2009

Total Email Circulation....cc.ueiiceiiieiiicccieee ettt 50,000
Markets*

Calgary Herald, Toronto Star, Vancouver Sun

*Subject to change. Also distributed to AAA Canadian offices. **Based on 2.91 readers per copy; estimate by Newspaper Advertising Bureau.

Package Options

Ad Size Gross Net
Full Page $32,863 $27,933
Half Page $18,074 $15,363
Quarter Page $11,501 $9,776
Eighth Page $8,216 $6,984
Brochure Ad $3,613 $3,071

'Rates include all typesetting/formatting of ads. Madden Media reserves the right to charge advertisers an additional fee for last
minute copy and/or 4-color changes. Rates are quoted gross and are commissionable to recognized agencies only. No cash discounts
allowed. Space is limited and sold on a first-come basis. Late fees and/or materials handling fees may apply to improperly submitted
materials or materials submitted after required deadlines. Reader response inquiries are provided digitally. Eighth page and larger
packages include a brochure ad. All advertisers will receive free computer analyses of their responses by market.

Contact Allison Cessna for TEAM rates, available to TEAM-approved DMOs

ge. For the most current information visit www.maddenmedia.com/advertising.




2009 Arizona Spring

Dates and Deadlines - Printed Insert
Insert Date ..o January 11, 2009

Space Reservation Deadline ... October 24, 2008

Materials Deadline..........ocoveivuiieiiiceieeiieeeeeeeee e October 31, 2008
Total Newspaper Circulation.........co.eoveveieierieieieieeceeeieee e 875,000*
TOtAl REAACYS...ceiieeieeeeiee ettt ettt et e e e et e e e sateesenaeesenees 2,546,250**

Dates and Deadlines - Online Components

VacationFun.com Email Blast Date........c.ccccvvueueinneiinnccinnennes January 13, 2009

eZine Materials Deadline ..........cococcoioiiiiiiinniiiicccccee January 26, 2009

€710 BlasSt Datl...ueiceiiiieeeieeeeeie ettt March 17,2009

Total Email Circulation....cc.ueiiceiiieiiicccieee ettt 50,000
Markets*

Albuquerque Journal Tribune, Chicago Tribune, Dallas Morning News,
Denver Post, Detroit News & Free Press, Las Vegas Review Journal,
Minneapolis Star Tribune, New York Newsday, San Diego Union-Tribune,

Seattle Times, Suburban Chicago Newspapers
*Subject to change. Also distributed to AAA offices. **Based on 2.91 readers per copy; estimate by Newspaper Advertising Bureau.

Package Options

Ad Size Gross Net
Full Page $32,863 $27,933
Half Page $18,074 $15,363
Quarter Page $11,501 $9,776
Eighth Page $8,216 $6,984
Brochure Ad $3,613 $3,071

'Rates include all typesetting/formatting of ads. Madden Media reserves the right to charge advertisers an additional fee for last
minute copy and/or 4-color changes. Rates are quoted gross and are commissionable to recognized agencies only. No cash discounts
allowed. Space is limited and sold on a first-come basis. Late fees and/or materials handling fees may apply to improperly submitted
materials or materials submitted after required deadlines. Reader response inquiries are provided digitally. Eighth page and larger
packages include a brochure ad. All advertisers will receive free computer analyses of their responses by market.

Contact Allison Cessna for TEAM rates, available to TEAM-approved DMOs




ALLISON CESSNA

Phone: 520-275-6070 www.maddenmedia.com
Toll Free: 877-568-4681 acessna@maddenmedia.com
Fax: 520-297-7168

2009 Arizona In-State

Dates and Deadlines - Printed Insert

INsert Date ....c.oooiiiiiiiiiii e May 20, 2009
Space Reservation Deadline .........ccoeevieenieinieinenincnincincecsecnenene March 6, 2009
Materials Deadline......c..cooueieeiiceeeiieeeeee et March 13, 2009
Total Newspaper Circulation.........cceeererererienierieee e 500,000*

TOtAl REAAEYS...ceiieeeieeeeiee ettt ettt e e e e et e e e st e e senneesenees 1,455,000**

Dates and Deadlines - Online Components

VacationFun.com Email Blast Date.........cccccevveveinnniecnnniccinneccens May 26, 2009

eZine Materials Deadline .........cc.cooveeiiioieieieeeeeeeeeeee e June 1, 2009

€711 BlasSt DAt .ueiiiueeeiieeiieeeeeee ettt e et e e e s eaaee s July 28, 2009

Total Email Circulation....cc.ueiicueiiiiiiiccciiee ettt e e 50,000
Markets*

ADVO Direct Mail Phoenix, ADVO Direct Mail Tucson

*Subject to change. Also distributed to AAA offices. **Based on 2.91 readers per copy; estimate by Newspaper Advertising Bureau.

Package Options

Ad Size Gross Net

Full Page $21,142 $17,971
Half Page $11,628 $9,884
Quarter Page $7,397 $6,288
Eighth Page $5,285 $4,492
Brochure Ad $2,327 $1,978

tRates include all typesetting/formatting of ads. Madden Media reserves the right to charge advertisers an additional fee for last
minute copy and/or 4-color changes. Rates are quoted gross and are commissionable to recognized agencies only. No cash discounts
allowed. Space is limited and sold on a first-come basis. Late fees and/or materials handling fees may apply to improperly submitted
materials or materials submitted after required deadlines. Reader response inquiries are provided digitally. Eighth page and larger
packages include a brochure ad. All advertisers will receive free computer analyses of their responses by market.

Contact Allison Cessna for TEAM rates, available to TEAM-approved DMOs

ge. For the most current information visit www.maddenmedia.com/advertising.




